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P A R T - A(10x2=20IVlarks) 
( A n s w e r al l Q u e s t i o n s ) 

Q.No Quest ions Marks 

1 What is the need of market ing?. 2 

2 State the var ious marketing Phi losophies. 2 

3 What a re key e lements in the Demographic factor in the market ing? 2 

4 Write down the key components of the Industrial marketing. 2 

5 What is the core identity of the brand? 2 

6 How will pricing affect the brand positioning? 2 

7 What are the key marketing channe ls? 2 

8 What is meant by portfolio ana l ys i s? 2 

9 How are your competitors reacting to your advertising campa ign? 2 

10 _What are the primary objectives of your e-marketing strategy? 2 

P A R T - B ( 5 x 1 3 = 6 5 M a r k s ) 

(Restr ict to a maximum of 2 subdivis ions) 

Q.No Quest ions Marks 

11 (a) (i) Descr ibe the se r ies s teps involved in the Marketing p rocess? 7 

(ii) How marketing dynamics are used to develop and execute the marking 

st rategies? 

6 

(OR) 

11 (b) (i) Differentiate between the industrial goods and consumer goods 7 

(ii) Differentiate between selling and marketing. 6 

1 2 ( a ) Exp la in the four types of buying behavior that consumer 's exhibit, depending 

on the complexity of the purchase decision and the level of involvement. 

13 

(OR) 

1 2 ( b ) . What is market segmentat ion? Expla in the four types of market segmentation 

and its Charac ter is t ics? 

13 

1 3 ( a ) What is meant by Product life cyc le? Descr ibe the var ious s tages of Product 

life cyc le and its Character is t ics? 

13 

(OR) 

1 3 ( b ) What are the s teps involved in the pricing? And D i scuss the var ious Pricing 

st rategies? 

13 

1 4 ( a ) D i s c u s s the var ious levels of strategic planning which helps in organization. 13 

(OR) 

1 4 ( b ) What is meant by marketing process implementation? Write the role of internal 

marketing in implementation and d iscuss the strategy implementation issues . 

13 

1 5 ( a ) What a re the important promotional tools in market ing? And D i s c u s s the 

var ious types of advertising. 

13 



(OR) zyxwvutsrqponmlkjihgfedcbaZYXWVUTSRQPONMLKJIHGFEDCBA

1 5 ( b ) (i) What is the function of who lesa le rs? And write its character ist ics. 7 

(ii) State the var ious modern trends in retailing 6 

P A R T - C d x 15=1 S M a r k s ) 

(Q .No . 16 is C o m p u l s o r y ) 

Q.No Quest ions Marks 

16 (i) Ana lys is how advert ising strategies contributes to the growth of an automobile 

company with an example. 

8 

(ii) Ana lys is how market segmentation inf luences the advertising strategies to 

provide effective reach in different market segments with an example 

7 


